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New Mexico General Education Curriculum Course Certification Form

A. Institution and Course Information
Name of Institution New Mexico State University 
Department Communication Studies 
Course Number, Title, Credits COMM 265G, Principles of Human Communication, 3 credits 

      and 
HON 265G, Principles of Human Communication, 3 credits 
Note: HON 265G is an honors version of COMM 265G. Instruction in 
these two courses is not differentiated with respect to general 
education essential skills. We request that this one certification form 
serve to certify both courses. 

Co-requisite Course Number and Title, if any 

Is this application for your system (ENMU, 

NMSU, & UNM)? 

Yes 

Name and Title of Contact Person Greg G. Armfield, PhD., Associate Professor and Basic Course 
Director, NMSU – Las Cruces. 

Email and Phone Number of Contact Person armfield@NMSU.edu, (575) 646-4729 

Was this course previously part of the general education curriculum? 
�  Yes   �  No 

This course will fulfill general education requirements for (check all that apply): 
�  AA/AS/BA/BS  �  AAS 

B. Content Area and Essential Skills
To which content area should this course be added? Indicate “Other” if the course is not associated with one of the six 
NM General Education content areas. 

� Communications  � Mathematics  � Science  � Social & Behavioral Sciences 
� Humanities   � Creative & Fine Arts   � Other 

Which essential skills will be addressed? 
� Communication � Critical Thinking � Information & Digital Literacy 

� Quantitative Reasoning  � Personal & Social Responsibility 

C. Learning Outcomes
This course follows the CCNS SLOs for 



COMM 1115, Introduction to Communication & HNRS 2175, Introduction to Communication Honors 

List all learning outcomes that are shared between course sections at your institution. 
Common Course Student Learning Outcomes (find Common Course SLOs at: 
http://www.hed.state.nm.us/programs/request-a-change-to-the-nmccns.aspx) 

1. Describe basic communication terms, forms, and concepts. 2. Identify basic communication

research methods and theories. 3. Explain the significance of ethics and diversity in communication

processes. 4. Apply various concepts and skills in multiple communication contexts.

Institution-specific Student Learning Outcomes 
 Integrate research correctly and ethically from credible sources to support the primary purpose of communication. 

D. Narrative
Explain what students are going to do to develop the critical skills (selected above) and how you will assess their 
learning? 

Communication. Genre and Medium Awareness, Application and Versatility; Strategies for Understanding and 
Evaluating Messages; and Evaluation and Production of Arguments.  
COMM 265G engages students in a variety of genres and media to include oral, written, and electronic 

communication. Assignments are designed to articulate the role that communication plays in their lives. The students 

are required to demonstrate appropriate communication strategies for interpersonal interactions, written work, 

group interactions, and oral presentations. At the beginning of the course, students are introduced to basic 

communication models and develop an understanding that the transactional model can work as a touchstone to 

evaluate the most effective way to communicate in any given situations; students therefore evaluate and practice 

communication skills such as perception checking, confirming messaging, responsive listening and paraphrasing, 

intercultural communication, conflict management, group communication, persuasion, and public speaking. Students 

compose, rehearse, and deliver at least lengthy informative or persuasive speech, and practice the composition and 

delivery of several short speeches throughout the semester. Written and spoken communication is assessed for 

successful implementation of an effective Introduction (attention device, thesis statement, summary of main points, 

and credibility statement). The body of the speech is evaluated for integration and development of main points that 

support the speeches stated thesis (or central idea). In addition, students are introduced to the recognition of 

fallacious arguments and forms of logical thinking to help them create and evaluate effective arguments for 

persuasive communication. The final speech act is assessing on summarizing a presentation and properly concluding 

the speech or using a call to action in persuasive speaking. Students refine communication skills over the course of the 

semester as they are introduced to theories and practices of communication. Assessment of learning is conducted by 

rubric on all public speaking assignments (informative, persuasive, and/or special occasion), research and/or analysis 

paper over a communication process or ethical issues in communication acts, small group work and discussions and 

other in class activities. 

Critical Thinking. Problem Setting; Evidence Acquisition; Evidence Evaluation; and Reasoning/Conclusion 
The students in COMM 265G are required to engage in critical thinking throughout the semester. Examples of this can 

be seen in multiple places. First, students are required to analyze communication acts with the expectation of being 

able to demonstrate appropriate communication strategies. These strategies are formed with an evaluation of the 

various practices, supported by evidence and then using reasoning to support the communication strategies 



employed. Additionally, presentations require that students prepare and present messages with a specific intent. This 

assignment holds the expectation that students will identify a topic, conduct audience analysis, prepare a message to 

support the rhetorical purpose of the assignment, present the message appropriately using a minimum of three 

sources of evidence and logical reasoning to support the claims made, and avoid fallacious or poor reasoning.  

Students also engage in conflict management by describing an interpersonal or cultural conflict they have 

experienced; identify the various strategies or relationship or conflict resolution that were did used; and reassess 

what other strategies could have been used and whether or not those strategies would be more effective. Students 

also take part in an in-class ethics debate where they are required to take a stance and argue both sides. Topic can 

range from misuse or misrepresentation of data, or if the use of deception in certain occupations is ethical. Regardless 

of topic, students must argue the pro and con stance in the ethical debate. 

 
 

Quantitative Reasoning. Communication/Representation of Quantitative Information; Analysis of Quantitative 
Arguments; and Application of Quantitative Models  
In this box, provide a narrative that explains how the proposed course addresses the outcomes of the third essential 

skill. 200 – 300 words. 
 

Personal & Social Responsibility. Intercultural reasoning and intercultural competence; Sustainability and the 
natural and human worlds; Ethical reasoning; Collaboration skills, teamwork and value systems; and Civic discourse, 
civic knowledge and engagement – local and global  
In this box, provide a narrative that explains how the proposed course addresses the outcomes of the third essential 

skill. 200 – 300 words. 
 

Information & Digital Literacy. Authority and Value of Information; Digital Literacy; Information Structure; and 
Research as Inquiry 
Students are required to use, document and integrate sources ethically in COMM 265G. Because of the 

nature of this course, we ask that students give credit to their sources with appropriate citation style 

(typically APA) and evaluate sources effectively regarding sharing credible information. Additionally, 

students have to collect the information for informative and persuasive communication artifact creation. 

Common digital search strategies are identified along with distinctions between academic and popular 

sources (with a focus on gathering credible academic content). With a goal of developing research 

proficiency, students make use of various electronic possibilities (Google Scholar, social media channels, 

various websites to promote inquiry and NMSU Libraries article databases). Ethical issues are identified and 

discussed, especially in regard to source credibility. Students are required to determine the source’s 

credibility and appropriateness for the assignment. Research protocols in regard to intellectual property are 

identified, with particular emphasis on plagiarism avoidance through APA practices. Responsible research 

documentation is incorporated into assignment rubrics. As appropriate, digital information structures are 

identified and examined through pertinent examples. Among the various assignments that introduce 

students to research as inquiry are primary research assignments and secondary source research papers.  In 

short, students must be able to demonstrate the ability to research topics for individual and group 

assignments (speeches and papers) using the Internet and library resources.  
 

 

E. Supporting Documents 





 

 

COMM 265G 
Persuasive Speech Assignment 

 
Purpose 
The persuasive speech requires you to research, compose, and deliver a persuasive speech that 
seeks to change your audience members’ thoughts (beliefs, attitudes, values) and/or their 
behaviors. You will have an effect on the lives of your audience members, so please take this 
responsibility seriously! Matters of ethics are central to every type of speech, but are especially 
important when attempting to persuade an audience.   
 
Overview 
In preparing and presenting your persuasive speech, you are asked to put together all that you 
have learned in the past semester. Therefore, everything (content, delivery, research, etc.) is 
important. The new area of application involves supporting your arguments using persuasive 
methods, persuasive theories, logical reasoning, and motivational techniques.  
 
Assignment 
For this speech assignment, you are asked to persuade your audience about a specific topic. You 
have a choice between changing people’s thoughts (beliefs, attitudes, values) or their behaviors. 
These two goals may overlap; that is, you might have to change people’s perceptions in order to 
convince them to change their behaviors. For example, if you deliver a speech persuading your 
audience members to protect our environment more carefully you would expect to change their 
perceptions (attitudes, beliefs, and values) as well as their behaviors (actions). However, a speech 
persuading your audience that Columbus was not the first European to find North America will 
likely not have much effect on your audience members’ daily behavior.  
 
General Requirements 
1. Your speech should be delivered within the time limit of no less than five (5) but no more than 

seven (7) minutes. 
 
2. Your speech should be delivered extemporaneously from notecards or an outline. Thus, you 

should not be tied to notes or a manuscript while delivering your speech.  
 
3. You must use at least five sources of information in addition to any personal experience you 

might have. Common sources include books, journal articles, reputable magazines and 
newspapers, personal interviews, and online resources. 
a. All sources must be cited in your written outline and orally in the delivery of your speech. 

All sources must be cited using APA citation style. For more information on APA style, 
please consult the following website: 
http://nmsu.libguides.com/c.php?g=206309&p=1360770.   

b. You may only use TWO online or Internet sources. If you use more than two websites, 
those additional websites will not count toward the total of five sources that are required. 

c. Online articles from reputable publications (e.g., Time, U.S. News, Business Insider, etc.) 
are not considered websites.  



 

 

i. A website source: Citing information directly from the “Climate Change” tab on 
EPA’s website (www.EPA.gov). 

ii. Not a website source: Citing information from an article about climate change that you 
found online published by Time Magazine. 

 
4. Any online resources (website, online article, etc.) used in your speech must conform to our 

policy on Web Sources (see “Course Policies” in the syllabus). Keep in mind that anyone, 
regardless of qualification, can publish anything on the web. Personal web pages often don’t 
have editors or fact checkers like some traditional print resources. Often, personal or 
individual web pages serve as a public forum where people can express their opinions, which 
makes it hard to assess the objectivity and accuracy of the information. Because of this, you 
will only receive credit for citing World Wide Web sources that are connected to reputable 
local, regional (such as Las Cruces Sun-News at http://www.lcsun-news.com/ or Albuquerque 
Journal at https://www.abqjournal.com), or national (e.g. Time, USA Today, ESPN, etc.) 
publications or news agencies (NPR, CNN, etc.). If you are unsure about the 
credibility/reputation of a website, check with your lab instructor or use a more credible print 
source.  
 

5. A visual aid (e.g. PowerPoint) is required for this speech. Your instructor will provide details 
on the recommended use of electronic visual aids. You should have a minimum of 5 content 
slides that add emphasis to your presentation. Title pages and source listing don’t add 
emphasis to your presentation. Your instructor will provide details on the recommended use of 
visual aids. 
 

6. You must hand in two copies (one hard copy, one electronic copy submitted on Canvas) of a 
typed, full-sentence outline for your speech on the first day of speeches, regardless of when 
you speak. 

 
7. Be sure to indicate on your outline where you are using information from other sources. 
 
8. A reference list of all sources cited in APA form should be included at the end of the outline. 

All sources included in this list should be cited in your speech. Only sources cited in your 
speech should be included in your list of references. 

 
9. Please refer to the rubric for additional grading criteria. 
 
Other Requirements 

 
1. Prior to the delivery of your speech, you must visit the Center for Communication 

Development or see your Lab Instructor during office hours. If you do not, 5 points will be 
deducted from your overall speech grade (after any other penalties have been assessed). Your 
instructor will provide the deadline for your outline to be reviewed. 
 

2. Failure to present a speech that follows the outline turned in before your presentation will 
result in a 10% deduction of the overall grade. 

 



Persuasive Speech Rubric 
 

Performance 
Indicates: 

No to Limited 
Proficiency 

(1 Point) 

Some Proficiency 
(2 Points) 

Proficient 
(3.5 Points) 

High Proficiency 
(4 Points) 

Excellence 
(5 Points) 

Weight 

Introduction:  
Attention, 
Thesis, 
Preview, 
Credibility, 
and Audience 
Relevance 

Speech is not 
persuasive, but 
informative. Speaker 
has clearly not 
completed any 
audience analysis or 
established 
credibility. The topic 
is not appropriate and 
lacks a preview, 
attention device and 
thesis. 

Speech may be 
persuasive or 
informative. Audience 
relevance is 
questionable. Or, the 
speech lacks at least 
three of the following: 
a clear attention 
device, a clear thesis, a 
preview, or audience 
relevance 

Speech is persuasive and 
relevant to the audience 
but the speech lacks at 
least two of the 
following: a clear 
attention device, a clear 
thesis, a preview, or 
audience relevance 

Speech is clearly 
persuasive, has a clear 
thesis and attention 
device but may lack a 
credibility statement or 
audience relevance. 

Speech is clearly 
persuasive and audience 
relevance is established. 
Creativity was shown in 
establishing the attention 
of the audience. A clear 
thesis, credibility 
statement, and preview of 
main points is present. 
This is clearly a 
persuasive speech 

 
1.5 

Body: 
Organization 
and 
Development 

Speech is poorly 
developed and lacks 
organization, as well 
as transitions and 
signposts. Speech 
shows no knowledge 
of both persuasive 
organizational 
patterns and strategies 
for persuasive 
speaking. 

Speech is poorly 
organized and content 
poorly developed. 
Possibly lacking 
transitions and 
signposts. Speech 
needs to demonstrate 
additional knowledge 
of both persuasive 
organizational patterns 
and strategies for 
persuasive speaking  

Speech is fairly well 
organized, but some of 
the content is poorly 
developed. May lack 
transitions and signposts 
in places. Speech needs 
to demonstrate greater 
knowledge of persuasive 
organizational patterns 
and strategies. 

Speech is fairly well 
organized and content 
fairly well developed 
with some transitions 
and/or signposts. 
Speech appears to 
demonstrate knowledge 
of persuasive 
organizational patterns 
and strategies for 
persuasive speaking. 

Speech is well organized 
and its content well 
developed with solid 
transitions and signposts. 
Speech has a sound 
persuasive organizational 
pattern and strategies for 
persuasive speaking. 

 
3.5 

Research 
and 
Credibility 

Speech fails to show 
credibility throughout 
its entirety. Speech 
does not cite nor draw 
upon any reference 
any sources. No 
sources are cited. 

Speech rarely 
reinforces credibility 
and only gives the 
impression that 
sources have been 
drawn upon. At least 
proper citation of one 
source was attempted.  

Speech might rarely 
reinforce credibility 
(competence, charisma, 
and/or character). Speech 
clearly draws upon and 
properly cites at least 2 
sources or but does not 
appropriately cite the 
minimum number of 
required sources.  

Speech attempts to 
reinforce credibility 
demonstrating at least 
two of the following: 
competence, charisma, 
and character. Speech 
draws upon and 
properly cites at least 4 
sources, or may make 
minimal errors while 
citing at least 5 sources 

Speech continually 
reinforces credibility using 
competence, charisma, 
and character. Speech 
draws upon, properly 
cites, and seamlessly 
integrates 5 or more 
sources. 

3.0 



Use of 
Persuasive 
Appeals 
(other than 
ethos) and 
Sound 
Reasoning 

No evidence of 
appeals are used, or 
one appeal with major 
errors in reasoning is 
present. 

One or two persuasive 
appeal is present and 
errors in reasoning or 
fallacies are present 

At least one persuasive 
appeal is used along with 
sound reasoning (lacking 
fallacies). OR two 
persuasive appeals are 
used but minor fallacies 
or errors in reasoning are 
present. 

At least two identifiable 
persuasive appeals are 
used in the speech. 
Sound reasoning is 
used without fallacies. 

Creative use of multiple 
(in number and variety) 
identifiable persuasive 
appeals through the 
speech are utilized. Sound 
reasoning is applied and 
no fallacies are presented.  

2.5 

Visual Aid No presentational aid A visual aid is used, 
but its use is 
ineffective. Speech 
demonstrates no 
knowledge of the 
advice for visual aids 
on p. 229 of the text 

A visual aid is used 
properly and knowledge 
of the advice for visual 
aid use (p. 229) is 
utilized. 

A visual aid is used and 
the presenter 
demonstrates an 
understanding of the 
advice for visual aid 
use (p. 229). 

A visual aid is used in a 
creative and effective 
manner. Presenter 
demonstrates knowledge 
and is well versed in the 
proper usage of visual aids 
(p. 229).  

 
2.0 

Conclusion Lacks both a review 
of main points and a 
call to action/closure. 

May or may not 
review all main points 
but clearly lacks a call 
to action as a closure 
device. 

May lack a review of all 
main points but a clear 
call to action is present. 

Clearly reviews all 
main points and uses a 
clear call to action for 
closure. 

Clearly reviews all main 
points and uses a creative 
closure device to tie the 
introduction and 
conclusion together. A 
clear and practical call to 
action is present. 

 
1.0 

Language 
and Vocals 

Errors in articulation, 
pronunciation and 
word choice interfere 
with the 
understanding of the 
Speech. Nonfluencies 
may also be a 
distraction.  

Voice and articulation 
has some flaws. Word 
choice is questionable 
in places. 
Nonfluencies may be a 
distraction 

Nonfluencies (Uh, Um) 
are present and slightly 
distractions. Voice and 
articulation are clear. 
Word choice is accurate. 
There may be some 
vocal issues (loudness, 
speed, or rate). 

Correct and appropriate 
word choice and 
grammar are used 
throughout speech. 
Voice is clear and 
accurate articulation is 
used. Nonfluencies 
(Uh, Um) are present 
but not distracting. 

Expressive, 
conversational, and 
dynamic vocals are used. 
Proper word choice and 
grammar are used 
throughout speech.  
Nonfluencies (Uh, Um) 
are minimal 

1.5 

Delivery Serious delivery 
issues are present.  

Issues with two or 
more delivery aspects 
are present 

Issues with one or two 
delivery aspects are 
present. Speech may be 
manuscript severely 
limiting eye contact. 

Eye contact may be 
limited and/or minor 
issues with gestures, 
facial expressions, 
posture, or stance are 
present. 

Effective eye contact 
gestures, facial 
expressions, posture, and 
stance are all present.  

1.5 



Overall 
Impression 

Speaker is ill-
prepared, not 
professional, and 
clearly not dressed for 
the occasion. 

Speaker presents 
limited 
professionalism and 
seems ill-prepared 

Speaker presents limited 
preparedness and 
professionalism. 

Speaker is prepared, 
confident, and 
professional. 

Speaker exhibits 
professionalism, is well 
prepared and dress 
appropriately. 

.5 

Time Limit 
(5 to 7 
minutes) 

More than 90 seconds 
over or under the time 
limit 

Is 60 to 90 seconds 
over or under the time 
limit 

Is 30 to 60 seconds over 
or under the time limit. 

Is less than 30 seconds 
over or under the time 
limit 

Meets the time limit 1.5 

Outlines and 
Reference 
Page 

Both outlines and 
reference page are not 
turned in. 

Has more than 4 
formatting issues and 
may have major APA 
mistakes, and /or 1 or 
all 3 may be more than 
3 days late. 

3 or 4 formatting issues 
and may have a fair 
amount of APA 
mistakes, and/or 1 or all 
3 may be 2 days late. 

1 or 2 formatting 
mistakes exist on the 
outline or reference 
page. Minor APA 
issues may exist on 
reference page. Or, 2 or 
all 3 are one day late.  

Meets all requirements for 
outline format and 
reference page. All three 
are turned in on time. 

1.5 

Presenting a speech that is different than the outline turned in will result in a 10% deduction of the overall grade.  




